
 

 YOUR GUIDE TO PRODUCT EXCELLENCE 

 
 
 

 
 
 
 

 
REWARDS A POWERFUL DRAWCARD 
 

he loyalty-building capacity of rewards programs 
has long been recognized by Australia’s big 
companies, predominantly airlines, who place 

great importance on offering their card-carrying 
customers freebies and discounts on goods and services 
with proven customer appeal. 
 
Customers, too, can benefit from a rewards program with 
the right fit – one that links in with their spending habits 
and provides the kind of rewards they are interested in. 
Holidays, shopping, cash-back, instant discounts – 
rewards come in all shapes and sizes. CANSTAR 
CANNEX research shows that two thirds of credit cards 
available in Australia come with a points-based rewards 
program attached. Approximately 15% of credit cards 
available have an instant rewards program attached. As 
the vaudeville showman has been known to spruik 
“There’s something for everyone.” The skill is to team up 
with the right rewards program for you. 
 
 

ADDING UP THE POINTS 
 

ou don’t need to be Einstein to work out that the 
more money you spend on your credit card, the 
more rewards points you will clock up. If you are 

a big spender or an everyday spender who uses the card 
constantly to accumulate points, you will reap worthwhile 
rewards. 
 
However, if you spend under $12,000 a year, or can’t 
pay off your balance every month, chasing high flying 
rewards points may be futile. 
 

 
Rewards programs that accumulate points are not for 
everyone. If you don’t spend enough each month, or you 
pay interest regularly on your credit card, the cost of your 
credit card rewards program – interest rate plus annual 
fee – is probably higher than the value of rewards 
gained. In this case, you might be wise going for instant 
rewards. These are non-points based instant rewards 
available on many cards. They vary greatly but can 
include shopping discounts such as two-for-the-price-of-
one deals at places you shop at regularly.  For your 
convenience, Instant Rewards are included but not rated 
in our star ratings reports. 
 
However if you’ve set your sights on scoring as many 
points as possible, be aware of the difference in terms 
and conditions between one rewards program and 
another. Many have a limit on the number of maximum 
points you can earn within a one-year period. Others to 
watch out for in a handful of cards include monthly points 
caps and points “hurdles”, whereby after a certain 
amount of money is spent on a card within a certain 
period (usually a month or a year), subsequent points 
accumulate at a slower rate. 
 
Watch out, too, for points expiry. If your goal is, say, 
4,000 points which you calculate you could achieve after 
two years, it would be devastating to find your points 
have expired after 18 months, leaving you back at 
square one! 
 
For the serious points-chaser, a couple of golden rules 
will get you across the line quicker. Using bonus partners 
and taking advantage of double or triple points during 
promotions should see your points swell satisfyingly. 
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 IN THIS REPORT:    

 You’ll find the latest news on rewards 
 programs in Australia. 

 We research & rate 140 rewards programs  
   linked to 182 credit cards. 

 We evaluate reward programs at three  
   annual spend levels: $12,000, $24,000 and  
   $60,000 to help you make a shopping list of  
   5 star products to suit. 
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HOW CAN I CALCULATE THE TRUE 
VALUE OF MY POINTS?  
 

he fact that all rewards points across the board 
don’t add up to the same value not only makes it 
confusing but it also sheds little light on the true 

value of the program to you. That makes comparing 
difficult. To add to the dilemma all rewards programs are 
different and the value of your points may change 
dramatically from one reward to the next. 
 
CANSTAR CANNEX has come up with a simple, yet 
accurate way to check the value of points accrued. We 
call it the Point Currency and you can work out your own 
program’s offering by using our easy equation. In order 
to calculate the point currency required to redeem $1 
worth of rewards simply divide the number of points 
required to redeem awards (eg.7,000) by the 
recommended retail price (RRP) of the reward ($50). In 
our example this gives you 140 points required to 
redeem $1 of rewards. 

 
Therefore, the lower the point currency, the better the 
value of the reward because you use less reward points 
per dollar of reward. 

 

 
 
CANSTAR CANNEX rewards star ratings compare all 
points-based Frequent Flyer, General Rewards and 
Cash/Voucher programs. The three categories have then 
been divided into spend levels, reflecting the importance 
of choosing the right program for your spend level. 
 
Instant Reward are detailed by CANSTAR CANNEX but 
not rated. This provides a useful resource from which to 
make a short list of products you are interested in. 
 
 

PLAY BY THE RULES TO REAP 
REWARDS 

 
orking out which 
is the best credit 

card-based 
rewards program 

for you is not as straight 
forward as you may think. 
Used correctly, rewards can 
be worthwhile. After all, 
chances are you were going 
to spend that money anyway 

so why not get something back for it? On the flipside, a 
rewards card used wrongly can see you deeper in debt.  
 
To avoid this, there are certain golden rules to follow. 
 
Pay the card off: 
 Firstly, be realistic about whether you pay your card off  

 
in full each month or not. As the interest rates on these 
cards may be higher than other credit cards, it’s best to 
pay them off quickly. Otherwise you run the risk of the 
cost of the card (interest rate plus annual fee) 
outweighing any rewards benefit you may get. If you 
can’t pay your card off religiously, forget rewards and opt 
for a low cost card instead. 
 
Are the rewards offered suitable?  
Consider if the frequent flyer rewards suit your travel 
needs. For example, if the card offers you a quick way to 
earn points for flights around Australia but you don’t 
travel domestically very often, ask yourself if this is a 
reward you are likely to use. Flights are only one aspect 
of rewards. You may prefer shopping vouchers, 
merchandise, travel or cashback. 
 
Examine the fine print:  
Check the rules first. Before accruing points on a 
scheme that is hard to redeem points from, be aware of 
things like lifespan of the points and any rules and 
restrictions about upgrading on flights. 
 
Pick a card that matches your spend:   
Choose a rewards program that suits the amount of 
money you spend on the card every year and is likely 
therefore to give you the best return. To help you 
evaluate, we rate rewards programs according to three 
different yearly spend levels - $12,000, $24,000 and 
$60,000. 
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Maximise extra benefits:   
If you have a Gold or Platinum card and you are earning 
enough rewards to outweigh your annual fee, benefits 
such as travel insurance or concierge services effectively 
come free of charge. Sacrifice some time to read the  
 
 

product disclosure statement in detail so that you know 
exactly what is available and how you can make use of it 
to add to the value you get from being with that rewards 
program. 
 

 

 
 
 
 
 
 
PETROL WARS IGNITE  

 
he media in recent times has reported a ramping 
up in competition between two of our three 
grocery giants, Coles and Woolworths for custom 

at the petrol bowser. Is this because they want your 
shopping dollar or because there is good profit in petrol 
at the moment? We think it’s a bit of both. Some 
commentators are leaning more towards the profit-
boosting petrol side and asking why, with the Aussie 
dollar at parity with the greenback, are we still paying as 
much as $1.30 a lire for unleaded fuel? As consumers 
have long suspected, it seems what goes up doesn’t 
necessarily come down in a hurry. 
 
The GE Money Coles Source card offers up to 8 cents 
per litre fuel discount whenever over $30 is spent on the 
card at a Coles group store. This is effectively doubling 
the discount given to customers via their shopping 
dockets. How much can you save by using the GE 
Money Coles Source card to pay for your petrol?  
 
According to our calculations, your possible extra reward 
would be around $40 per year if you spent $100 a month 
on petrol. This would double if your petrol bill was $200 a 
month, and you would save $200 a year if you spent 
$500 a month at the bowser. 

 
 
TWO CARDS ROLLED INTO ONE 
 

oolworths has just launched a clever card that 
does away with the need to carry around two 

bits of plastic. Woolworths Everyday Rewards Qantas 
credit card is a credit card and rewards card rolled into 
one. It’s personalized with your rewards number on the 
back and it actually keeps account of your discounts and 
rewards at the point of sale. No more sorting of dockets 
in order to take advantage of discounts. Applicants are 
automatically enrolled in Everyday Rewards and Qantas 
Frequent Flyer, saving over $80. 
 
This is a major step forward in the world of credit cards 
and rewards, It will be interesting to see how the 
competition responds. 
 
 
 
 
 
 
 
 
 
 
REWARDS REACH FOR THE SKY 
 

t’s that time of year again. A flurry of rewards activity 
has been noted, just in time for the holiday season. 
Here’s a brief rundown of the new players and what 

they offer. 
 
 Virgin Flyer Card 

- Up to 4 free domestic flights per 
year through a 2 for 1 offer 

- Direct earn flying Virgin  
 
 Woolworths Qantas Card 

- 1 point for every $1 spent for 
Qantas Frequent Flyer program 

- $89 annual fee, free entry to 
Qantas Frequent Flyer, save 
$82.50 

- Incorporates Everyday Rewards 
loyalty scheme onto credit card 
 

 AMEX Upgrades – New platinum series 
- Platinum Reserve, $395 annual 

fee 
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Remember to keep your rewards card in your wallet if:   
 You will incur a surcharge by using your card, 
 You could drive a harder bargain by paying with cash, 
 You are simply buying to boost your points tally,  
 The purchase could mean there’s no way you can repay in full that month. 
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- 1.5 membership rewards points 
per dollar spent, uncapped 

- Complimentary Priority Pass 
membership 

- Virgin Blue economy return flight 
to selected domestic & 
international destinations 

- Platinum Edge, $149 annual fee 
- 3 – 2 – 1 tiered points earn ratio, 

earning 3 points at major 
supermarkets, 2 points at major 
petrol stations, 1 point everywhere 
else 

- Complimentary Virgin Blue 
domestic return economy flight 
each year 

 
 

SORTING OUT THE REWARDS  
 

or this rewards start ratings report, CANSTAR 
CANNEX compared 140 rewards programs linked 
to 182 credit cards. Only the points-based 

rewards programs, Frequent Flyer, General Rewards 
and Cash/Vouchers, have been evaluated. These 
categories have then been divided into standard and 
premium, reflecting the difference in standard level credit 
cards versus gold or platinum cards. 
 
CANSTAR CANNEX rates programs at three different 
annual spend levels - $12,000, $24,000 and $60,000. 
Five star rated products offer the best combination of 
reward return and features. Instant Rewards are detailed 
for your convenience but not rated. 

 

 
 
COPYRIGHT
© CANSTAR CANNEX Pty Ltd ABN 21 053 646 165, 2008.  The recipient must not reproduce or transmit to third parties the whole or any part of this work, 
whether attributed to CANSTAR CANNEX or not, unless with prior written permission from CANSTAR CANNEX, which if provided, may be provided on 
conditions. 
 
DISCLAIMER 
To the extent that any CANSTAR CANNEX data, ratings or commentary constitutes general advice, this advice has been prepared by CANSTAR CANNEX 
Pty Ltd ABN 21 053 646 165 AFSL 312804 and does not take into account your individual investment objectives, financial circumstances or needs.   
Information provided does not constitute financial, taxation or other professional advice and should not be relied upon as such.   CANSTAR CANNEX 
recommends that, before you make any financial decision, you seek professional advice from a suitably qualified adviser.  A Product Disclosure Statement 
relating to the product should also be obtained and considered before making any decision about whether to acquire the product. CANSTAR CANNEX 
acknowledges that past performance is not a reliable indicator of future performance. Please refer to CANSTAR CANNEX’s FSG for more information at 
www.canstarcannex.com.au. 

F













































































































































http://www.canstarcannex.com.au/
http://www.canstarcannex.com.au/

	Article

	Star Ratings

	Cash12
	Cash24
	Cash60
	Freq Flyer $
24K
	Freq Flyer $60K

	General Rewards $24K

	General Rewards $60K 

	Instant Rewards

	How we rate 



